CHAPTER THREE: PERSONALITY, PERCEPTION, AND ATTRIBUTION

Test Key
1. 
D   — Earning power is not one of the individual differences.  Others include: skills, perceptions, personalities, and ethics.  (See page 80.)

2. 
C   — It is distinctly people centered and also emphasizes the individual’s view of the world.  (See page 83.)

3. 
B   — This approach focuses on both person and situational variables.  (See page 83.)

4. 
A   — Individuals with an internal locus of control have been found to have higher job satisfaction and to be more likely to assume managerial positions.  (See page 83.)

5. 
C   — The opposite would be positive affect where the tendency is to accentuate the positive.  (See page 86.)

6. 
D   — In contrast, those who side more toward introversion are energized by time alone.  (See page 88.)

7. 
B   — Those who have this characteristic focus on what could be rather than on what actually exists.  (See page 89.)

8. 
A  — They also explore flexibility.  (See page 90.)

9. 
D  — Social perception is affected by characteristics of the perceiver.  (See page 95.)

10. 
A  — Social perception is affected by characteristics of the target.  (See page 95.)

11. 
B  — This is also commonly known as the Pygmalion effect.  (See page 97.)

12. 
C  — Most of the time stereotypes are inaccurate.  (See 96.)

13. 
T  — Since all people differ, it makes sense that managers understand the differences.  (See page 80.)

14. 
F  — They must also know about the situation, thus the term interactional comes into play.  (See page 80.)

15. 
F  — Many contend that it is also shaped by heredity.  (See page 82.)

16. 
F  — Actually, the self-report questionnaire is the most commonly used method.  (See page 87.)

17. 
F  — This is the definition of self-esteem.  Self-monitoring is the extent to which people base their behavior on cues from other people and situations.  (See page 84.)

18. 
T  — Social perception is the process of interpreting information about another person.  (See page 93.)

19. 
F  — It is a characteristic of a target.  (See page 95.)

20. 
F  — Selective perception is the process of selecting information that supports our individual viewpoints while discounting information that threatens our viewpoints.  (See page 96.)

21. 
F  — It should be the tendency to make attributions to internal causes when focusing on someone else’s behavior.  (See page 100.)

22. 
T  — An internal source would be something within an individual’s control.   (See page 99.)

23. 
If a person as a high self-esteem, he or she is likely to also have a strong belief in internal control and just opposite.  (See pages 83-84.)

24. 
Social perception is affected by characteristics of all three.  (See pages 92-96.)

25. 
It is the tendency to form lasting opinions about an individual based on initial perceptions.  (See page 97.)

26. 
Trait Theory  (See page 82.)

27. 
Social Perception  (See page 92.)

28. 
Self-Monitoring  (See page 84.)

29. 
Personality   (See page 81.)

30. 
Selective Perception   (See page 96.)

31. 
Locus of Control   (See page 83.)

32. 
Self-Esteem   (See page 84.)

